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CAPSTONE

 Our Capstone is the opportunity for students to show that they have mastered the fundamentals of video production:  Pre-Production (pre-visualization, planning), Production (Shoot) & Post-Production (Editing).  The Capstone is an individual assignment, meaning that everyone in the class will complete it— everyone does preproduction, production and post-production.  During the production process students may help each other but they will only receive credit for production of their own work.    
Pre-Production

You get 100 points for writing a 400 word Treatment.  A Capstone treatment contains the following things:

1. Method:  What are you creating?  A commercial or a movie trailer.  How long is the product going to be. 
2. Target Audience: Who are you reaching out to?  What is your perfect client?  
3. Theme:  
a. Commercials: What emotion are you playing on?  Are you trying to make folks feel like they may stink so they’ll buy deodorant? You want someone to do something.  WHY will they do it?

b. Movie Trailers:  What sort of movie is this?  Comedy?  Action?  Drama?  What emotion are you trying to reach in your target audience?  
4. Basic Storyline:  What am I going to see?  Perhaps a shot list would be appropriate.  What am I going to see, what is it supposed to say?  Does it have a beginning, middle, end?
5. Location/Props/Actors:  Where, What and Who.  Locations, props and actors.  All locations for all scenes, prop list (aerosol can?  Twinkies?) and who is going to act for you.  
The final part of preproduction is a Storyboard.  For 100 points you will create a complete storyboard of your project.  REMEMBER a storyboard should tell the visual story.  What am I seeing, how am I seeing?  You’ll need quality information: 
1. Framing.  How is the shot framed?  Who’s in the shot?  What’s in the shot?  Camera operators need to know how to frame your creation.

2. Notes.  Is there camera motion during a shot?  What action is going on?  Inquiring minds want to know.  
3. Vary your shots!  Make sure to show what you want in the frame.  Your ability to draw isn’t that important but you getting the clear idea across is. 

4. No Stock Video!  You are responsible for creation of all video elements.  No stock video is allowed because I need to see you shoot. 

PRODUCTION
Production is exactly what it sounds like.  Create a production schedule and stick to it.  Shoot.  Off load.  You may use one of our cameras if you have a signed equipment agreement.  You may shoot on your own if you care to.  For ease of editing, we’ll be shooting and editing 740x480 29.97 frames per second.  This is standard definition video.  We avoid HD to keep file sizes down and allow for faster editing. In this part of the Capstone it’s important that I know you can operate the camera, set exposure, compose shots, manually focus and successfully gather quality material.  
· You may have other students help during production but I need to see your handiwork.  You set up the shots, you set the exposure, and you set the focus.

· I suggest you search out Drama students for actors; they want to be in front of the camera. 
Post Production

Every Broadcasting student needs to be able to edit proficiently.  This includes:

1. Properly setting up a Premiere Pro project. 

a. Location, Resolution, Bins, black/bars. 

2. Importing video.

a. Correct bin, clips named.
3. Cutting and Importing Audio.


4. Manipulating clips on the line. 

5. Creating GFX (Titles).
6. Commercials must be :30 long.  Movie Trailers :60

7. Final export of finished product in H.264 codec with Title Slate.

Requirements for a Capstone Commercial:  
1. 30 seconds +/- :05 frames.

2. Licensed music track.

3. VO (voice over). 

4. No Stock Footage.

5. Minimum 2 Title slides.

6. Appropriate Content (Imagine you’re presenting at the School Board).
Requirements for a Movie Trailer:  

1. 1 minute (:60 seconds) +/- 05 frames. 

2. Licensed music track.

3. VO (voice over).

4. Limited Stock Footage (less than 5 seconds, see me for explosions/fire/smoke).

5. Minimum 2 Title Slides. 

6. Appropriate Content (Imagine you’re presenting at the School Board). 
